The Reality of
Evangelism 2023

Being versus Doing

The Who, What, When, Where, Why, and How of Evangelism

Evangelism is not simply what we do, it
is who we are.




Chapter1
Who: Being an Evangelism vs. Doing Evangelism

Thesis/ Central Idea:

Thesis "Chapter 1 - Who" underscores the principles of perseverance and
patience in evangelism, highlighting their distinct roles in maintaining
relentless faith and trusting God's timing, and emphasizes the crucial
responsibility and privilege of Christians to disseminate the Gospel,

reminding them of God's constant presence and support in this spiritual
endeavor.



Chapter1
Who: Being an Evangelism vs. Doing Evangelism

A. Being Evangelism versus Doing Principles

B. Prayer: Being Evangelism Principle #1

C. Proclaim: Being Evangelism Principle #2

D. Perseverance: Being Evangelism Principle #3
E. Patience: Being Evangelism Principle #4

F. If Not Us Then, Who?



Chapter1
Who: Being an Evangelism vs. Doing Evangelism

What principle of "Being Evangelism"
does Galatians 6:9 (N1V) emphasize?



Chapter 2
What: Defining Biblical Evangelism

Thesis/ Central Idea:

Biblical evangelism, as explained in the text, entails acting as heralds of
Christ's life-altering Gospel message—with core elements of Christ's
willing sacrifice, His undeniable death, triumphant resurrection, and the
assurance of believers' resurrection—while differentiating between
evangelism (spreading the Gospel to non-believers) and discipleship

(nurturing believers' spiritual maturity post-conversion), both integral to
fulfilling the Great Commission.



Chapter 2
What: Defining Biblical Evangelism

A. Scriptural definition (Mark 16:15)
B. The message of the Gospel (1 Corinthians 15:1-4)

C. Evangelism vs Discipleship



Chapter 2
What: Defining Biblical Evangelism

What 1s the Gospel's central message as
per 1 Corinthians 15:1-47



Chapter 3

When: Recognizing Opportunities to Share the
Gospel

Thesis/ Central Idea:

The Summary of Chapter 3 underscores that recognizing opportunities to
share the Gospel is significantly influenced by one's personality type, with
both introverts and extroverts having distinct strengths that can be
leveraged for effective evangelism, but ultimately, the power and impact

of evangelism lie in the Gospel message itself, not the personality type
delivering it.



Chapter 3

When: Recognizing Opportunities to Share the
Gospel

A. Discerning readiness in others (John 4:35)
B. Utilizing life events as opportunities
C. Practical methods for sharing the gospel (1 Peter 3:15)

D. Introverts versus Extroverts



Chapter 3
When: Recognizing Opportunities to Share the
Gospel

Question: What does 1 Peter 3:15 say
about sharing the Gospel?



Chapter 4
Where: Creating Environments for Evangelism

Thesis/ Central Idea:

In the realm of evangelism, strategic creation and utilization of
environments serve as potent tools in fostering open, inviting spaces that

encourage spiritual exploration, dialogue, and ultimately, conversion.



Chapter 4
Where: Creating Environments for Evangelism

A. Always being prepared (2 Timothy 4:2)

B. Fostering environments that encourage spiritual conversations
C. Evangelism at Home

D. Evangelism in the Workplace

E. Evangelism in the Community

F. Evangelism Online



Chapter 4
Where: Creating Environments for Evangelism

Question: How does 2 Timothy 4:2
illustrate the preparedness required in

evangelism?
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Population 16,067
Population Density 3,480
Housing Units 7,500
Median Home Value $96,400

Estimated Population over Time

14,290

14,000
13,500

13,000

2005 2006 2008 2010

people per sq mi

2012

Land Area 4.62
Water Area 0.16
Occupied Housing Units 6,374
Median Household Income $22,409

2014 2016 2018

sqmi

sqmi




Total Population by Age

Median Age: 32 Male Median Age: 31 Female Median Age: 32
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Under 5 10-14 20-24 30-34 40-44 50-54 60-64 70-74 80-84 85 Plus

Under 5 5-9 10-14 15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 75-79 80-84 85 Plus
Male 577 519 540 556 755 569 469 425 394 493 572 489 315 235 158 110 74 79
Female 584 511 542 591 1,107 706 594 502 483 589 624 478 356 264 207 234 173 193

Total 1,161 1,030 1,082 1,147 1,862 1,275 1,063 927 877 1,082 1,196 967 671 499 365 344 247 272




Household Income

3,357

1,500
1,000

500

< $25,000 $45,000-$59,999 $100,000-$149,999 $200,000+
$25,000-$44,999 $60,000-$99,999 $150,000-$199,999
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Chapter 5
Why: The Importance of Sharing the Gospel

Thesis/ Central Idea:

"Upholding and communicating the Gospel is paramount as it embodies
the fundamental teachings of faith, propagates spiritual growth, and
provides a beacon of hope and redemption to humanity."



Chapter 5
Why: The Importance of Sharing the Gospel

A. Scriptural mandates (Romans 10:14-15)
B. The love of Christ compels us (2 Corinthians 5:14)
C. The eternal significance (John 3:16)



Chapter 5
Why: The Importance of Sharing the Gospel

Question: What does Romans 10:14-15
emphasize about sharing our faith?



Chapter 6
How: Connecting People to Their Need for the Gospel

Thesis/ Central Idea:

"Connecting People to Their Need for the Gospel" is a crucial endeavor
that illuminates the inherent human desire for salvation, providing a
transformative path towards acknowledging personal imperfections and
embracing the profound, redemptive power of the Gospel.



Chapter 6
How: Connecting People to Their Need for the Gospel

A. Understanding humanity's need for salvation (Romans
3:23; Romans 6:23)

B. Practical examples of sharing the Gospel

C. Simple exercises for articulating the Gospel clearly



Chapter 6
How: Connecting People to Their Need for the Gospel

Question: What 1s the significance of
Romans 6:23 1n the context of salvation?



